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EDITORIAL

Housing market
trends contain
g00d news

Time for some good news:

The housing market continues to show signs of im-
provement.

According to the Minnesota Association of Realtors,
housing trends have been heating up since July and homes
are “flying off the market.” Granted, the group has a vested
interest in being optimistic, but the numbers back up the
assessment.

Statewide, homes are selling in 70 days or less. In our
area, west central Minnesota, the average number of days
ahome stays on the market until it’s sold has dropped 10.5
percent. Through July of last year, it took 143 days for a
home to sell. This year, the average is 128 days.

Another positive sign: Closed sales have seen a jump of
13.4 percent statewide while pending sales are racing
closely behind with an 8.3 percent increase. Closed sales in
our area have also surged, increasing by 22 percent this July
compared to last July.

The demand has pushed up prices. Statewide, the me-
dian sales price has increased 13.3 percent from $162,000
from last July to $183,500, with sellers receiving 96.1 per-
cent of the original price. Home prices in west central Min-
nesota have slipped a bit, dropping from $158,500 to
$154,950 but they are still higher than the mid to upper
$130,000 figures that were common in 2009 and 2010.
Homeowners are also selling their homes for prices that are
closer to their asking price, coming within 91.2 percent of
their original list price, which is 2 percent better than last
year.

“July is a peak summer sales month for Minnesota,” said
Jim Cormier, president of the association. “We tend to see
buyers and sellers with families wanting to get settled be-
fore the school year starts. This July report reflects people
making that commitment to homeownership and com-
munities.”

Meanwhile, the number of foreclosures is continuing to
decline across the state, according to the Minnesota Home-
ownership Center. The organization reported that there
were only 6,795 foreclosure sales during the first half of this
year, a decline of 29 percent compared to the same period
in 2012.

These foreclosure levels are at the lowest since 2006.

While the housing recovery in outstate Minnesota may
be not as strong, the fact remains that outstate foreclosure
sales have declined 23 percent as well.

Positive factors in helping the housing recovery
statewide are low interest rates, an improving economy
and job growth.

Housing demand is beginning to stabilize or increase
housing values, which helps improve home equity levels.

An improving housing market is a good deal for both
buyers and sellers.
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MEETING

Hubbard cOunty Board ing in the basement of the
f . . Law Enforcement Center due
of Commissioners to construction in the court-

house.

The agenda includes an
Aquatic Invasive Species
Task Force report and Hub-
bard County Museum report.

The Hubbard County
Board of Commissioners will
meet at 9 am. Tuesday, Sept.
3. The board has been meet-
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Express yourself

Letters must bear the writer's address and phone |
number and must not be longer than 350 words.
Letters can be mailed, dropped off or e-mailed to
aerickson@parkrapidsenterprise.com. The Enter-
prise reserves the right to edit all correspondence
to meet space requirements, add clarity or avoid obscenity, libel
or invasion of privacy.
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LETTERS FROM OUR READERS

More details needed
about pipeline

The article in Saturday’s Enter-
prise about the proposed oil
pipeline from North Dakota to Wis-
consin spoke glowingly about its
economic benefits. However, there
are details we still need to know.

Will the pipeline be for crude or
tar sands oil? There’s a big differ-
ence in environmental impact.
Crude oil spills are horrendous
enough, but tar sands oil cannot
be cleaned up. It sinks to the bot-
tom. Google “tar sand spills” and
you'll be horrified. In Alberta,
Canada, a spill is killing everything
over a wide area: trees, vegetation,
birds, beaver, frogs, etc.

The oil companies will tell you
the pipelines are safe today. Really?
The Alberta pipe was only five
years old. What happens when the
pipe is 20 years old? 30? There are
hundreds of spills every year.

The article touts jobs created.
However, these can only be mini-
mal locally as the pipeline com-
pany has its own crews. Workers
will stay at motels? If these are
“local jobs,” why do they need a
motel?

The article didn’t mention how
close the pipeline will come to
Itasca Park. The temporary jobs
created pale in comparison to the
half million visitors to Itasca
EVERY YEAR. You can kiss those
visitors and their real economic
benefit to the area goodbye if
there’s a spill.

Where is it going to cross the
Mississippi? Damage downstream
of spills is incalculable.

We are selling the value of our
environment in the US to private
oil companies. The Keystone
pipeline isn’t going to make us “in-
dependent of foreign oil.” It’s
shockingly going across some of
the most valuable water resource

areas in our country, to be loaded
on ships going overseas to foreign
markets. This Enbridge proposed
pipeline will connect with Cana-
dian refineries. It brings nothing to
Minnesota except potential for
great harm.

I'd appreciate it if the Enterprise
will do a follow up article. Detail the
type of oil. Detail Enbridge’s poor
safety record. Detail exactly how
many jobs will be created in Hub-
bard County. Provide a close up
map of Hubbard County showing
exactly where the pipeline will go.

Lorelei Kraft
Park Rapids

Recent tax increases
discourage business

During the last Minnesota elec-
tion campaign the Democratic
candidates promised to balance
the budget; increase state aid for
education, counties and cities; de-
crease real estate taxes and in-
crease income taxes on the rich.

The people believed them and
gave them control of both houses
of state government and the gover-
norship. They have fulfilled their
promises and they also did a few
things they didn’t promise. They
increased spending, increased
taxes and fees and approved same
sex marriage, which I doubt the
majority of people expected or
wanted.

Here is how they fulfilled their
promise and stuck it to the rich.
Cigarette taxes were increased
$1.60 per pack; a fourth tier in-
come tax that affects small busi-
nesses; expanded sales tax to
Internet purchases, DirectTV and
Dish Network; new tax on health
insurance; new tax on farm, min-
ing and logging equipment re-
pairs; new estate taxes; increased
tax on rental cars; driver’s license
fee increase; motor vehicle sales

tax increase on certain vehicles;
new gift taxes; new warehousing
tax on businesses; new wheelage
tax, which enables counties to tax
citizens an extra tax on every fam-
ily vehicle.

Who do you suppose is going to
pay the bulk of these tax and fee
increases?

Rep. Roger Erickson had a radio
ad for several weeks talking about
what a wonderful job he and Gow.
Dayton had done for Minnesota.
Our Sen. Skoe is chairman of the
tax committee. Ask them to ex-
plain the rationale and logic of
their actions. Ask them to explain
how the rich are being punished
and the rest of us are benefiting
from their actions.

The state government does not
collect real estate taxes. They are
levied and collected by local agen-
cies such as schools, cities, town-
ships and counties who are all
getting state aid increases in the
recently approved budget. The
Democratic rationale is that these
agencies will decrease real estate
taxes because of the state aid in-
creases. There may be a few excep-
tions but real estate taxes will
decrease when coffee and bananas
are grown locally, which may not
be too far away, according to cli-
mate change advocates.

Legislators and the governor in-
creased state spending and in-
come by about $2 billion, resulting
in about a $3.8 billion new state
budget. Minnesota is among the
highest per capita taxing state in
the nation and the most business
unfriendly. Ask your legislators
why they don’t concentrate on
cutting rather than increasing
spending with each new budget.

The recent increase in taxes and
fees will discourage new business
coming to the state and accelerate
existing businesses and money
leaving the state.

Arnold Leshovsky
Nevis
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